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To All Letterhead Press Stakeholders, 

As I look at the calendar, as so often the case, I see time flying by.  We have already begun the final two 
months of the year, and are entering the time of year we traditionally engage in a deeper reflection on our 
blessings, and the time for Thanksgiving for those blessings. 

At Letterhead Press, we’re completing the project to refresh our website, and as apart of that, we’ve  added a 
video telling the story of Who We Are, and What We Do.  It’s a point of reflection for me.  As well,  we’ve 
updated our long-neglected website News posts with a recap of our many investments in people and 
equipment over the last several years.    

We have been on a continuous improvement binge of our facilities, our equipment, our people, and our 
systems. We have spared no expense in making the environment one that’s clean/organized and is ready to 
be a leader in packaging. Seeing as though our seven county area is one of the largest food and food-related 
producers in the country,  we have focused on being a leader in food packaging. 
  
The list of acquisitions, and the people who became a part of our Letterhead team through acquisition, does 
not include the ten employees that we have hired over the last year and a half.  They are diverse,  hardworking, 
and smart:  an investment in our future. Many of these are only just starting to carry their weight and add 
return  on our  investment.   In our industry employees are not hired;  they are developed and grown. We are 
proud of the large and diverse workforce that we have. Our front office alone has over 300 years of 
experience in the graphic arts field.    
  
Results over last 36 months are showing the fruits of our investment hitting the top line and the bottom line 
as happy and invested employees who share the excitement of our continuous improvement and growth.      
  
Letterhead Press Inc. is a clean, organized, secure operation with well-trained employees, and solid policies 
and procedures. Our mission is to continue sustainable growth in packaging, security, direct mail, 
entertainment, and high-end print finishing.  “Our finish is your first impression”! 
  
We are an American company supporting American Made products as much as we can. 
 
With Gratitude, 
 
 
 
 
 
Michael P. Graf 
President 
 


